
FOR A SAFER WORLD

Be a Road Hero

Hero MotoCorp’s campaigns have reached 
out to various target groups with innovative 
and persuasive messages, via multiple mass 

mediums and traditional below-the-line activities 
including road rallies, online signature campaigns, 
walkathons and hackathons on ‘road safety’ themes. 

‘Be a Road Hero’ is one such campaign that has 
made optimal use of mass media, social media and 

below-the-line activities to reiterate the road-safety 
message as well as help bring about behavourial 
change amongst road users. It encourages road 
users to ‘be a road hero’ by always wearing a helmet 
while riding a two-wheeler, a seatbelt while driving 
a car, helping accident victims, and following traffic 
rules. In addition to road-safety workshops, contests, 
road shows and rallies helped amplify the message 
further.


